
The Client: E.A.T. End Allergies Together, a nonprofit organization focusing on raising 
money to fund research to find a cure for the growing food allergy epidemic

The Ask: Create a digital-led campaign that will build awareness for E.A.T. and positively 
motivate Millennials to care about food allergies and donate to help End Allergies.

Food for Thought:
End Anxiety Now, Fund a Cure for the Future

+



Food allergies can cause anxiety, whether you’re the one 
with them or have a friend or family member that does. 
So who better to take down anxiety than the most anxious 
generation in history?
 
Millennials are actively seeking out ways to alleviate anxiety, 
and one increasingly popular way is Headspace, a meditation 
app with tailored packs focused on mental health.
 
Through a partnership with Headspace, users will be able to 
help out a friend affected by food allergies by gifting them a 
free meditation pack focused on food allergy-related anxiety 
and donate directly to E.A.T.
 
By alleviating allergy-related anxiety now, we can also fund 
the end of allergies altogether.

Headspace views partnerships as the key to their success,1 
and like E.A.T., they place an emphasis on scientific 
research to validate and improve their field.2
 
With over 31 million downloads and a dedicated subscriber 
base of over 1 million,3 Headspace has an audience that 
understands the benefits of mindfulness and meditation, 
which is something that can be extremely useful to those 
affected by food allergies.
 
And no one can sympathize with anxiety quite like 
millennials can, with an estimated 30% of working 
millennials and 50% of college-age millennials reporting 
they suffer from some form of it.4  
 
Since food allergies are often not taken seriously and 
people do not understand the anxiety that comes along 
with them, we can educate while also directly driving 
donations by tapping into the common struggle of anxiety.
1. https://www.adweek.com/digital/meditation-apps-are-becoming-a-source-of-zen-in-an-overstressed-world/
2. https://www.headspace.com/science
3. https://www.headspace.com/1million/subscribers 
4. https://www.apa.org/news/press/releases/stress/2012/generations

A partnership with Headspace allows us to educate 
millennials on the anxiety people with food allergies face on 
a daily basis. Within the app, users will be asked to donate 
$10—with $5 going to a meditation pack focused on food 
allergy-related anxiety that can be shared with a friend who’s 
affected by food allergies, and $5 going directly to E.A.T. to 
fund allergy research.

By reaching millennials in a place where they go to ease 
their anxiety, we can create a relatable connection that 
drives sympathy to our cause and creates a rallying cry  
to take down anxiety together.
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Getting the Word Out

+

E.A.T. and Headspace will run an animated guided 
meditation with the theme of food allergy-related 
anxiety on YouTube pre-roll ads and social media.

Did you know that food allergies 
can cause a lot of anxiety?



Nuts and Bolts: Sending

+

Users are presented 
with the opportunity 
to donate from the 
Headspace homepage.

Because their payment 
info is already stored 
in iTunes, users can 
donate seamlessly.

After donating,  
users can copy the 
shareable code—
good for the E.A.T. 
meditation pack they 
can send to a friend.



Nuts and Bolts: Receiving

+

A text received from 
a friend will contain 
instruction on how 
to access the E.A.T. 
meditation pack.

The E.A.T. meditation 
pack can be found in 
the Library.

Receivers can  
enter their code to 
access the E.A.T. 
meditation pack.



Sharing Is Caring

+

After donating, users can share with their friends 
on social media that they donated and encourage 
others to join them, organically building more 
awareness and donations for E.A.T.


