—ARTH ODYSSEY CAPTIONS

WE WENT WILD WITH CLOSED BACKGROUND DEA

MIill; f le all th |d suffer f For this global, musically driven Jeep spot, we worked with
CA PTl O N S TO C R EAT E A M O R E sc:rtlz:sdc;bi::gnz ahe:/ii; ISSZindS;OQro;i}l:TSZ professional musicians to create entertaining, music-correct
ACCESSIBLE COMMERCIAL. social media every day.

closed captions describing the animals performance.
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Okay the creative team for @Jeep clearly had way too much
fun with the closed captions for their new commercial.

“2022: EARTH ODYSSEY”, TAKES THE “THERE'S NO QUESTION THE SPOT "YOU CAN INTEGRATE CAPTIONS IN A WAY WL SRR S e e
TASK OF CAPTIONING TO THE EXTREME IS ELEVATED BY THE FUN CC SCRIPT. THAT MAKES A FUN AD EVEN MORE FUN.” st LY
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You had us at [ Goat Does a Sick Vibrato |, @Jeep.
Who says closed captions can’t be fun?

Newsweek MOTORTREND  Think with Google  {MotorBiscuit

OPAR
NSIDERS

ReasonWhy, ~ OVERLARDNS (culturepub]

IMPRINT




