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How can we elevate EV education? For 

Cadillac, teaching a CRM audience about 

living with an electric vehicle meant staying 

true to its luxury sensibilities while creating 

easily-digested, informational content. 



We realized our “education-

meets-fashion-house” ethos  

through a long-form video series, 

a bespoke email campaign and a 

carefully curated landing page. 

Each beckoned the audience to 

consider their own iconic EV Life.
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