REVOLUTION

HUMMER EV DOCUMENTARY




SITUATION ANALYSIS

More than five years ago, General Motors leadership made the seismic shift in chonglng its core product focus from the trodltlonol internal combustion
engine vehicles it had been building for over 100 years to a vision of an oII -elec F U 10vVe was sign > the world with an
ambitious vision and goal: to create a world with Zero Cros es, Zero ssary to make
that Zero/Zero/Zero vision a reality and the comp N\ :
only EVs. St

While GM has invested billior
and desire of con umer
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The HUMMER EV'’s creation mearbt more than jus
vehicle. It provided both the premise and the p
larger revolution going on within General Motor
engaging in bringing this revolution to life. But G
lineup could only succeed if each el ctr't vehicle
stepping-stone for the next one in line, and cre
the marketplace. .

So, it was decided that instead of merely crea

some TV commercials and sor ial dia e ‘
something bigger, more impactful and m g
truly shift the perception of what an electric ve

approach. And in today’s st ing-oriented wa
the-scenes documentary that told the full s
from concept to production is a little over t
perfect way to bring the passion behind tho
or off-road capability, to life. "

This documentary required a mainstream c
expose the story to the widest-pc
appropriate network, anqti.men of;

media blitz. .
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FYI NETWORK ENCORE SHOWING

- TOTAL REACH: TOTAL IMPRESSIONS:
GHER THAN THE FROM 25-65 YEAR-OLD

-4-WEEK AVERAGE . ADULTS, WAS UP 70% FROM
- THE PREVIOUS 4 WEEKS
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