
During the 2022-23 NFL season, Progressive insurance 
brought a part of professional football into the real world: 
the challenge flag moment. If you’ve ever wished you 
could settle a disagreement in your daily life with an 
instant replay, we’re making that a reality. By letting 
people throw the challenge flag and go to the replay to 
find out what really happened. For better or worse.  
Never again will an argument go unsettled.

Most of us grew up with a 
favorite sitcom where a family 
got into ridiculous situations 
once a week in primetime. Bur 
no matter what the situation, the 
Dad was always the calm voice 
of authority. And if that Dad was 
here today, he’d tell you to switch 
and save, And you’d listen. Oh, 
how you’d listen.
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“Driver’s Ed With Ed Helms”

In its first campaign to target Gen Z, Progressive tapped into 
Ed Helms’ musical talents for an all-digital campaign, 
Progressive Presents: Driver’s Ed with Ed Helms. A series of 
three music videos, each song features an important 
insurance lesson – in true Progressive fashion.
 
When tasked with targeting one of the largest generations, 
we knew we had to meet Gen Z where they engage and 
become engrossed in fresh content daily — online. And while 
they can quote The Office in their sleep, car insurance 
typically isn’t the next Tik Tok video they are watching. Thus, 
the partnership with Helms to write funny songs about the 
otherwise mundane, dull insurance facts they need to know, 
was born.   
 
The campaign, rooted in Gen Z insights of where and how 
they consume media, underscores Progressive’s 
commitment to making insurance and insurance knowledge 
accessible to all, especially to future young drivers. 
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