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Primary: Avid young gamers 
(age 16-24)

Secondary: Casual young 
gamers (16-24)

Halo: Gamers outside of 
these age ranges who may 
still purchase the deal

Drive sales of the AFK4 
deal (and other menu 
items)

Generate new customer 
relationships among young 
gamers to build a longer 
term relationship with 
Hungry Howie’s leveraging 
influencers with authentic 
relationships with the brand

Hungry Howie’s AFK4Pizza Influencer Campaign

Objectives Audiences

1

5:1 ROAS

36K Influenced Orders

22.3M Impressions

Results



A  L  L  E  N   &   G  E  R  R  I  T  S  E  N

TikTok Influencers

2

chrislombardiacapella

Chris Lombardi Acapella
128.1K Followers

# of HH Creatives: 2

doodybeard

doodybeard
14.1K Followers

# of HH Creatives: 1

2x More
Ad engagement than the 

campaign average



https://docs.google.com/file/d/1q2fYQtd3OzCQmaoFdgkONxBkE8NSLLoW/preview


https://docs.google.com/file/d/1id0Uvbgk8OB0XM8jz9WRg9Hn1s3fPSH5/preview


https://docs.google.com/file/d/1IXx-ajyTynXe5VIB4AKrfncMj3chBtLh/preview

