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“ap-uh-].
forming a point. -

noun, plural a-:pex-es, a-pi-ces |[ey-puh-seez, ap-uh-|.
The top or highest part of something, especially one forming a point.
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pridging the gap between the worlds of litestyle, leisure,

apex IS a mu

performance and sports within the umbrella ot tech wear.
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" based cosplay to high end tash
of what it represents is never clear...

The techwear world has been characterized by a lack of
anime

accessibility and education. From the perception of
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| ogo * Foundations

Compass Arrow Planet

G E N E S I S Elements™ Essentials
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The apex logo structure is tocused on maintaining
a visual balance of components while adhering to
e o« S . L e a logical numerical sequence.
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Cameo Glow Ice Hunt =3
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ALL TERRAIN & WEATHER

ALTHOS

APEX * TeHwR:2 DIFUSION

ON-SITE

FLLIXSIJIS

reactive * adaptative
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>K >K
AUTHENTIC Sans 00 * A

N hapltasse
platea

Aliguam enim ex, eleifend eu gravida et, egestas vel diam.
Vestibulum dictum sodales justo, sit amet semper ante
saqittis sed. Cras sed convallis sem, sed molestie magna.

Integer eleitend tempus justo accumsan dictum. Duis
faucibus ullamcorper cursus.




Uppercase _owercase




& apex Brand Identity C o
Typography™ Structure

N NADaAsSse
AteAa

Paragraph "

A”quam en‘im ex, e‘eifend el Vivamus quis diam vitae velit rutrum hendrerit. Nunc imperdiet, orci ac

sodales bibendum, diam ex porta est, vitae malesuada massa ligula mollis

graVida et, egeStaS Ve‘ d|am . leo. Nam commodo nisl vitae erat iaculis iaculis. Ut nec diam nisi. Aenean

commodo lorem dul, nec vestibulum tortor placerat sit amet.

Aliguam enim ex, eleifend eu gravida et, egestas vel diam. Vestibulum Aliguam enim ex, eleitend eu gravida et, egestas vel diam.
dictum sodales justo, sit amet semper ante sagittis sed. Cras sed convallis Vestibulum dictum sodales justo, sit amet semper ante
sem, sed molestie magna. Integer eleifend tempus justo accumsan dictum. sagittis sed. Cras sed convallis sem, sed molestie magna.
Duis taucibus ullamcorper cursus. Integer eleitend tempus justo accumsan dictum. Duis

faucibus ullamcorper cursus.
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& apex Brand Identity

hotography

The visual language is informed by a quasi The key subject has to be easily read, simple
ethereal mood characterized by high contrast, to decode, and dinamically integrated into

a simple and powerful composition, and a the framing.

play of textural elements.
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