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We created the mark, called the 
wheel, which brings them into 
today’s simpler, cleaner and 
mobile-friendly world.

OLD NEW



PLAY LOGO VIDEO >

https://vimeo.com/911652964/8220912a50?share=copy


Each element has 
meaning and purpose. 

The logotype itself 
was also a custom 
font, which matches 
the circular shapes 
within the logo.



An extensive brand 
guideline was created 
to guide and ensure 
brand consistency for 
internal and external 
teams



We chose strong 
colors that are bold 
and empowering.



A custom font was 
commissioned by 
Connery Fagen, who 
designed it to work in 
harmony with ‘the 
wheel’ mark.



Certain characters 
were modified to be 
rounded in unique 
places, making it 
distinct and 
memorable.



A secondary serif font 
pairs well with the 
clean geometric 
primary font. The font 
was also designed by 
the same foundry.



Graphic elements 
reinforced the 
distinctive new 
branding, and were 
easily adapted for 
patterns.



A robust design 
system was created to 
be mobile-first and 
customer- centric.



Every detail was thought through to 
make a human-centered experience.





A unique library of icons was developed for more 
common uses, and had a system of icon weights 
and solids for different size use cases.

New look and simpler website is easier 
for dealers and consumers to navigate.



From auto financing 
programs to dealer 
rewards, we covered it 
all.



Hard-working toolkits 
withs message of 
support, speed and 
strong products.



Headlines are hard-
hitting and to the point, 
yet with a clever twist.



Digital display advertising 
telegraphs the 
possibilities of success 
with Credit Acceptance.



Tips, tool and trends 
to help dealers grow 
their business.



Eye-catching 
tradeshow banners 
promote why you 
should work with 
Credit Acceptance.



Team members and 
recruits see what’s 
possible when they work 
for a great company.


