OREGON LOTTERY
PROBLENM GAMBLING

Category: Creative Use of Media Submission (small budget)
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Agency: Pollinate
Client: The Oregon Lottery
Category: Creative Use Of Media - Small Budget

As part of their paid media efforts, the Oregon Lottery dedicates funding to support awareness
of the Oregon Problem Gambling Resource (OPGR). This organization provides tools and

resources to support those who may be struggling with gambling to identify and address these
behaviors by connecting them with free, confidential help.



CCA Submission: Creative Use Of Media - Small Budget

The Brief

CAMPAIGN GOAL:

e Atany given time, 3-7% of Oregonians struggle with problems surrounding their gambling habits. This
campaign encourages people to access free, confidential, and effective support and treatment.

CHALLENGE:

e Effectively and efficiently reaching Oregonians who struggle with disordered gambling, encouraging
them to seek help, and following through.

MEDIA OBJECTIVES:

e Support ad engagement and deliver qualified traffic to opgr.org and 1-877-MYLIMIT.
e Create focused awareness of the problem gambling message communicating that help is free,
confidential and effective.
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CCA Submission: Creative Use Of Media - Small Budget

Approach

e  Campaign optimizations and agency recommended UX changes led to

a 3x increase in conversions (people who sought help)

° Tested a new message strategy, resulting in increased engagement

1

and conversions

Campaign generated 94% of overall site traffic

Agency negotiated 698 PSA radio spots airing across the state at no
cost (value $10K+)
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CCA Submission: :30 or Less Mid-Budget Submission

Project Details

Tap an answer to continue

CONTEXT
No regional context to note.

"Yov HAVE TO

Al USAGE GAMBLE EVERY DAY
Al was not utilized in the execution of this campaign. TO BE A PROBLEM
GAMBLER.”

TRIGGER WARNING

No trigger warnings.
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CCA Submission: Category

Creative Examples

OPGR - Oregon Problem
Gambling Resource X S

ponsored

Take control of the time and money you spend
on gambling. We have tools and resources to
help. WE cAN HELP YOV
EXPLORE NEW STRATEGIES

opgr.org
Explore Online Tools Learn more
The Choice is Yours
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https://drive.google.com/file/d/1f9zmSbpgvAlhIw4NrrUEtJYJRdb9M2ub/view?usp=sharing




