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CAFE & BAR

By Atelier Cho Thompson



Story

Atelier Cho Thompson created
the identity concept and
interior design/architecture for
a new restaurant, Gioia, located
in a historic brick building that
was once home to a legendary
Italian eatery.

Wooster Streetin New Haven was
home to the city's first ltalian-American
immigrants, and their colorful and
vibrant history and traditions define the
neighborhood to this day. The designers
tasked themselves with paying homage
to this history while also embracing a

(]
o

a7ktiiz

A
e e,

new generation of younger folks and
families settling in Wooster Square.
Gioiajoins alegacy of warm hospitality
through its contemporary, lively
atmosphere and visual identity, resulting
in a project thatis a bold, playful, and
inventive addition to its community.
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Above: A wrought-iron archway marks
the entrance to Wooster Street.

<

Lett: Tony and Lucille’s ltalian Restaurant
on Wooster Street, aniconic eatery for
over 50 years, and today, the location of

Gioia Cafe & Bar.



lconography The logo plays off of the iconic archway

at the entrance to Wooster Square,
which also echoes the restaurant’s
windows and doors. It is minimal,
friendly, and a touch feminine, in honor
of the strong ltalian women immigrants
who built the neighborhood.
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An arched grid (underlaid in pink) unifies
the wordmark and iconography into one
cohesive visual system.
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lcon Set The full set of marks includes anicon The visual system designed allows for

for Gioia Market, an ltalian market variation in each subset of the brand
attached to the restaurant; Gioia while still maintaining a strong sense of
Rooftop, the cocktail program on the consistency.

roof deck; and the Gelato takeout
window along the side of the building.

VilCiRPs

Primary Mark Primary Mark Gelateria Icon Rooftop Icon Market Icon







— T

JAIOIa., 3
TINSAM

:‘3._)*-‘--" —._. |




spark

Tt

A meA
B A

AT
wffon, oL
A A

s

BN
o P e
gt

_ pa B

e FAmmaden

I\ S RRTAVEEE A R
S =

e

REALEE %
2020 Tass 2
P Y oSt AN
Ay s man csm Pl S Smatm, ook

Aanmess

v

PRTL T Lt
- e

AmiAan



]

il




Bl’and Guide Selected spreads.
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Brand Guide

- APPLICATIONS
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Selected spreads.
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Taglines

[talian
for Joy.

Joy for
A [talian.

10

PIZZ-AH.

[talian
for Pizza.
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" TRAMISU 12

“Spresso crunch, amaro
zabaglione

 FIG LEAF PANNA
~ COTIA 12
- Honey roasted figs, toasted

Pistachios, red wine vinegar
FLOURLESS
CHOCOLATE TORTE 12

Otive oil gelato, Passionfruie

' CRISPY APPLE

CROSTATA 12

Malted milk gelato, maple

- Sugar eranch, apple cider
‘caramel ¢

GELATO & SORBET
FLIGHT 12

. Aselection of 3 special
flavors.

COFFEE 3
La Colombe
Regular or decaf

ESPRESSO 3
La Colombe honse blend

CAPPUCCING LATTE 4
Whole milk or gar milk

HOT TEA 3
Huarney & Sons selections

AFFOGATO 38
Fresh espresso over
vanilla gelato

SHAKERATO 3
Fresh espresso shaken
with ice
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