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Problem

How may we design an engaging webpage that converts a trial user to a buyer and
make them stay?




Solution

Following the design of the mindflow app, it is important to make an inclusive email
campaign that is intentional in each design with the right copy to convert a trial userto a

buyer.

Sketches

| began the design process with low-fidelity sketches
and wireframes to accelerate decision-making
through visualization without losing time. | started out
by brainstorming a logo for the app, and what | want
reflected on each email sent out to customers. | came

up with:

1. Email 1: Try our service for Free for 7 days

2. Email 2: Free trial ended, sign up

3. Email 3: No sign up? Offer a Discount

4. Email 4: They are a member; what their
membership level gets them
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Branding Ideation

While coming up with the design of the brand and the logo, | ended up having many
iterations. | wanted the logo to represent a seamless flow of thoughts and emotionsinto a

journaling process that offers wellness and engagement.
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Ul Design

Once the usability issues were resolved, | moved on to
design the final screens in Figma. My goal was to
create a visual identity that's aligned with the brand’s
values and message in addition to keeping it
consistent with the theme of the app.
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Style tile for mindflow email campaign
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Your Trial
Ends Today!

7-Day Free Trial
Hi Amara,

We're thrilled to welcome you to mindflow,
your gateway to emotional wellness and
self-discovery. With our 7-day free trial,
you're about to transform.

Hi Amara,
Your 7-day free trial awaits! We can't wait

to see how MindFlow will empower you
on your path to emotional well-being.

Clear Your Mind m
A personalized 7-day journey
Secure & Private Guided Prompts
Journaling & Exercises
Write Down <

Your Thoughts .|.1-t-H’,II

UNLOCK YOUR TRIAL

tailored to your well-being needs.

Set Goals For

Yourself
Emotional wellness resources at Mood Tracking Community Support
your fingertips.
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FOLLOW MINDFUL | VISIT MINDFUL.COM | WVISIT OUR BLOG
Upgrade to mindflow now to recieve all
UNSURSCRIBE

these key benefits!

FOLLOW MINDFUL [ VISIT MINDFUL.COM VISIT QUR BLOG

UNSUBSCRIBE
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(50%) OFF

For alelted
Time Only!

(01 :24:00)

HOURS LEFT

Hi Amara,

Your mindflow journey is in full swing,
but we wanted to remind you that time
is running out. Don't miss out on the
opportunity to experience emotional
wellness and self-discovery like never
before. Join usl!

FOLLOW MINDFUL WISIT MINDFUL.COM VISIT OUR BLOG

UNSUBSCHRIBE
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WEBINAR:
INTRODUCTION
TO MINDFULNESS

40% Off For
Members!

Hi Amara,

Join us for an exclusive webinar where
you'll discover the secrets to enhancing
your emotional well-being, managing
stress, and finding balance in your life.

Join Your Fellow mindflow Members
in this Community-Building Webinar

ADD TO CALENDAR

FOLLOW MINDFUL VISIT MINDFUL.COM VISIT QUR BLOG

UNSUBSCRIBE
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