The Mad Science Lab spent six weeks in the popular Roblox world of

Livetopia, engaging an enormous audience and surpassing expectations
as ARM & HAMMER™s first step into virtual reality. With fun, interactive
baking soda experiments and collectable rewards, The Mad Science Lab
increased brand affinity for ARM & HAMMER Baking Soda and
strengthened its connection to STEAM.

Flight date 10/6/23 - 11/17/23
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AVERAGE TIME SPENT IN MAD SCIENCE LAB

B Baking Soda

4 Dish Soap
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ONE INFLUENCER VIDEO FEATURING ROBLOX GAMEPLAY DELIVERED
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