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Candelora (opinion); Pajq family leave fund
overflowing with taxpayer dollars

state Rep. Vincent Candelora state Rep. Vincent Candelora
Nov. 3, 2023
- N

Flight:
January to June 2024
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T Comecticut House Minority Leader Vincent Candelora, R-North Branford, speaks during ©Pening session at the State Capitol, Feb, 9,
2022, in Hartford, Conn,
Jessica Hill, FRE / Associate d Press

to extract billiong in hard-earned tax dollars from working Ppeople withoyt
them really knowing over 5 relatively short period — just one year in this
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IMPACT-PL: Linkedin Campaign Results

e Impressions*: 68,146
e C(licks: 268

e Cost: $4,724.40

e CPC:S$17.63

e CTR:0.39%

* See next slide for target profiles
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https://docs.google.com/file/d/1e6fOd-X3zSh73oLDRWfbz4NGR2HBDxpS/preview

IMPACT-PL: Linkedin Campaign Demographics Results

Company Breakdown

Display: Company ¥ Columns: Video

Name

Connecticut General Assembly

State of Connecticut

U.S. House of Representatives

Connecticut House Democrats

Yale University

University of Connecticut

Travelers

Pratt & Whitney

United States Senate

Impressions T

Time range: 1/13/2021 - 6/13/2024 ~

Views C

1,372 (2.01%)

621(2.23%)

1,355 (1.99%)

1,026 (1.51%)

817 (1.2%)

815 (1.2%)

731 (1.07%)

630 (0.92%)

614 (0.9%)

—
584 (0.86%)

619 (2.22%)

421 (1.51%)

370 (1.33%)

332 (1.19%)

341 (1.22%)

250 (0.9%)

228 (0.82%)

280 (1.01%)

Industry Breakdown

Summary Performance Demographics

Display: Company industry v Columns: Video v  Time range: 1/13/2021 - 6/13/2024 ~

Name C Impressions T Views O ViewRate C
Public Policy Offices 7,461 (10.95%) 3,366 (12.09%) 4511%
Non-profit Organizations 7,270 (10.67%) 3,231 (11.61%) 44.44%
Higher Education 6,384 (9.37%) 2,607 (9.36%) 40.84%
r;ce?,r.‘:tlogy' Ioferven 4,478 (6.57%) 1,767 (6.35%) 39.46%
Insdrance 4,353 (6.39%) 1,694 (6.08%) 38.92%
Capital Markets m W 37.98%
Civic and Social Organizations m W 46.38%
Government Administration m W 47.73%
::rs\l,r.]::: Saeg and 3,321 (4.87%) 1,317 (4.73%) 39.86%
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IMPACT-PL: CT News Junkie

55,111

CT workers received

$293,534,054

L | in approved benefit payments.
Editorial Cartoons A ‘ Q > “June 1, 2022 - May 31, 2023.

Whatever Doesn’t Kill
Him Makes Him
Stronger

Whatever Doesn't Kill Him Makes
Him Stronger (Donald Trump, joe
Biden, swing-state polls). Editorial Consumer
cartoon by John Darkow.

CT PAID LEAVE {9 WORKS

Connecticut DCP Warns of
Potentially Dangerous Unregulated S\yzsze Connecticut
THC Products Y799 Paid Leave

Connecticut's Department of Consumer Protection warned

P

Keep reading

by John Darkow, Editorial

Cartoonist

November 7, 2023, 4:35 am _ )
in a Monday press release that THC and synthetic

cannabinoid products purchased outside of the state's

die.com/2023/11/07/whatever-doesnt-Kill-him-makes-him-stron... |]ated cannabis marketplace could be potentially harmful

IMPACT-PL

Total Clicks G Total CTR @ Total Spend

Findings:

Version 1 - Slide In
Desktop:

° Views: 22,802
° Clicks: 112
° CTR: 0.49%

Mobile

° Views: 25,985
° Clicks: 201
° CTR: 0.77%

Total Views

287,067

Overall, V1 had the most clicks and highest click through rate to the CTPL website. While, V2

hybrid placement had the most views/brand awareness.
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Version 2 - Slide In
Desktop:

° Views: 19,408
° Clicks: 62
° CTR: 0.32%

Mobile

° Views: 19,408
° Clicks: 172
° CTR: 0.87%

Version 2 - Hybrid
Desktop:

° Views: 80,953
° Clicks: 21
° CTR: 0.03%

Mobile

° Views: 118,167
° Clicks: 96
° CTR: 0.08%
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IMPACT-PL: Capitol Report

e o CT Paid Leave | Editorial Caler X |
< — C @& ctcapitolreport.com

ES Admin & CTPL & DOAG & YWCA & OAK & CAT £

Impact-pl Legislative Campaic X

Project Request F.. < Web Request Form £ Digital Advertising...

@ CAPITOL REPORT 2023® x e

CAPITOL REP

fail to combat antisemitism and Islamophobia...

Hartford Line gets $105M in federal funding to add
tracks for more trains, improve signals...

Amtrak receives $827 million for Connecticut River
rail bridge replacement...

Pat Longo, Longtime GOP Stalwart, Dead At 86...

CT gained 57,000 residents in 2022, the state's
bi i in almost two e

Fairfield protestors urge UI to bury the lines
H years of heritag

Feds award $8.8 million in police funding to
c

icut, municipalities...

Norwalk schools works with F: nds of Animals to

expand vegan lunch menu offerings in November...
RENNIE: Sh T £ for £ nur:

at a halfway house for sex offenders...

OPERATION FUEL

power for good

UConn Audience To

B Zoom Accounts -...

o % °

All Hartford HealthCare hospitals earn straight A's
for safety...

ACLU sues SOUTH DAKOTA over its vanity plate
restrictions...

HAAR: CT lawmakers could PFAS in public water in
2024 as lawsuits mount

CHRIS MURPHY Wants to Make America a Little Less
Lonely...

IMPACT-PL

95%

of respondents received a call or
email back within one business day.

CT PAID LEAVE §¢ WORKS

CAMERON: The amazing_ work of transportation
engineers. ..

Rating for its Patient Safety Excellence...

2
* @ & O @ (Newchrome available

B3 CTGROWN [E3 CTPL  #. ESM » | B3 All Bookmarks

US to send high-level delegation to Australia on
AUKUS mission...

BARBARA DALIO AND ANDREW FERGUSON: What it will take
for all young. ! !

On 2023's ballot school elections...
Pariah: Motivations, costs and regrets of a Board of

Ed. activist...

Manufacturing_ woe: 11 ink US £1, . n 3D

printing_save it?

POWELL: Car tax won't be eliminated, just moved or
maybe hidden. ..

(&3

Total CTR

Total Spend

Connecticut Paid Leave

Total Ad Server
(website)
Impressions:

January - February

396,646

$3,000.00

Miranda Creative
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IMPACT-PL: Hartford Business Journal

HBJ Digital Advertiser Report

Advertiser Information

Reporting Period 2024/04
Advertiser CT Paid Leave
Products Politics & Policies

Website Advertiser Campaign History

Politics & Policies

Month/Year Campaign Zonel/Frequency |Impressions Clicks CTR

2024/03 CT Paid Leave 2024 (enews-march) Half Page | 14,567 25 0.17%

2024-04 CT Paid Leave 2024 (enews-april) Half Page I 9,267 13 0.14%
Average CTR for CT Paid Leave 0.16%

Average 2024 CTR all advertisers 0.11%
Subscribers, March 13,269
Average Open Rate,, March 36.74%

Total Spend: 3,550.00 : . . .
P J¥%5 Connecticut Paid Leave  Miranda Creative
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By the Numbers: Summary

Total Campaign
Clicks

More than

$638 million

in paid leave
benefits approved

Connecticel
Faid Leave

Total Campaign
Impressions

¥ Connecticut Paid Leave
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Capitol Report

Bonnetliclt

Psid Leaue

Hartford Business Journal

More than

$638
million

in paid leave

benefits approved

Over

103,619

Connecticut
workers assisted

PN Connecticut
,,'; %) Paid Leave

CT News Junkie

More than

$638 million

in paid leave
benefits approved

Connecticel
Paid Leave



https://docs.google.com/file/d/1dxZwp9VwbedISsRGUjLjnk3kZ55iJmgW/preview

