Cigna Healthcare “"Holidrained” Social Campaign
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cignahealthcare Finally, a break from your holiday
break. Soak in that peace and quiet!

#cignahealthcare #holidayseason #backtoschool
#happyholidays #peaceandquiet

View all 17 ecommenta

In Cigna Healthcare’s owned social channels, how do we move from a solution-first approach with Cigna
Healthcare the main attraction, to placing our customers needs front and center? This audience-first
organic social strategy focused on regaining trust with women, 35-54 on Cigna Healthcare’s Instagram
channel. The tight audience-targeting effort anchors insight-based content creation. From acknowledging
the post-holiday exhaustion (and relief) women feel with “Holidrained,” we worked at the speed of culture
to deliver highly relevant and timely content that demonstrated to women that we “get” them, yielding
higher engagement rates, net new follower growth, and consistent positive sentiment levels.
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cignahealthcare The parties have been had. The gifts
have been given. The magic has been made. Time to
relax and reward yourself for pulling it all off.

#holidays #christmas #newyear #holidayseason #stress
#wellness #stressrelief #cignahealthcare
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cignahealthcare & Yawn. 17% of women aged 35-54
surveyed in our 2023 Evernorth Vitality benchmark
study reported sleeping less than 4 hours per night on
average. With today being Festival of Sleep Day,
indulge in a nap or head to bed early tonight.



