
Cigna Healthcare Customer Lifecycle Campaign
CLIENT: Cigna Healthcare   |   AGENCY: The Cigna Group Internal Agency

With a long-term goal to shift to a true customer lifecycle perspective and think globally about the end-to-
end experience, Cigna Healthcare piloted a highly targeted and phased campaign to curate a more 
personal and relevant experience and drive engagement and long-term loyalty among woman 30-50 who 
have registered on myCigna.com. Through three test-and-learn phases, this multi-channel campaign has 
set a refreshing tone and introduced new content formats, exceeding expectations in engagement and 
impressions. More importantly, the campaign reestablished audience-first best practices that will be scaled 
across the full customer campaign ecosystem.
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