
                  2024 CAMPAIGN 



EARNED

https://drive.google.com/drive/folders/1J2Vecm9TfcUwGGBBc0OA0Qs4-WjIFyrH?usp=drive_link


      

Overview: To celebrate the national rollout of Topo Chico Sabores and 
the launch of SaboresTV, Zeno conducted targeted outreach to 
ad/marketing trade and F&B trade media, offering interviews with TCCC 
spokespeople and sending product samples to priority media.

Results: 
● 6 placements*
● 815K+ impressions*
● 8.7 EMS
● 100% key message pull through
● 83% standalone features

SaboresTV & Sabores National Rollout

Topo Chico His its Own 
Variety Show Called 

SaboresTV
New Sparkling Water 

Flavors
Topo Chico Broadens 
Sabores Availability

https://adage.com/creativity/work/topo-chico-has-its-own-social-variety-show-called-saborestv/2561211
https://cstoredecisions.com/2024/05/24/new-sparkling-water-flavors-2/
https://www.cstoreproducts.com/new-sparkling-water-flavors/
https://drugstorenews.com/news-briefs/2024-05-23?article=topo-chico-broadens-sabores-availability


PAID

https://drive.google.com/drive/folders/1J2Vecm9TfcUwGGBBc0OA0Qs4-WjIFyrH?usp=drive_link






















PAID 
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TASTE TEST
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https://docs.google.com/file/d/1q1GmsVZZOtCF-tM3N3lWW4YtHz_Fdu4N/preview
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https://docs.google.com/file/d/1qYYSEzvuaX2cpcphHoe9b7nYIrywnA7z/preview
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https://docs.google.com/file/d/1VA-6CbHqkOWH3LVZ7OtKZQ0_23yqkTop/preview
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SHOPPING :06 + : 15 
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https://docs.google.com/file/d/1-4vQX_n7esyoRAvoZtcYR0QZpuUi7FNe/preview
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https://docs.google.com/file/d/1xl6Rk3K60pSvKj5NrPF9_YbhJjM0T-xV/preview
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TEASER



https://docs.google.com/file/d/1xmKvBkW61o7SM-oavcSC0FWUmorVBMx2/preview


SNAPCHAT



26 PROPRIETARY & CONFIDENTIAL



COMPLEX



MICROSITE - FLIGHT 1
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MICROSITE - FLIGHT 2

DISCLAIMER: Concepts and details directional. Subject to final approval.



DELUXE BILLBOARD TAKEOVER 

DISCLAIMER: Concepts and details directional. Subject to final approval.



DELUXE BILLBOARD TAKEOVER 

DISCLAIMER: Concepts and details directional. Subject to final approval.



DELUXE BILLBOARD TAKEOVER 



FB POST- 01-live 05.15.24

COPY
Introducing: SaboresTV, an episodic series inspired by the 
all-new Topo Chico Sabores — a sparkling water available 
in three amazing flavors: Tangerine with Ginger, Blueberry 
with Hibiscus and Lime with Mint. So flavorful and so 
effervescent, it deserved its own TV show with flavorful 
personalities, artists, and fans.. 

Click the link to watch Episode 1.
Link: sabores-tv.com



DELUXE BILLBOARD TAKEOVER - SET 02



DELUXE BILLBOARD TAKEOVER - SET 02



DELUXE BILLBOARD TAKEOVER - SET 02



DELUXE BILLBOARD TAKEOVER - SET 01



DELUXE BILLBOARD TAKEOVER - SET 01



COMPLEX IG STORY - 05.31

COPY
The limited edition @topochicousa x @vandythepink fridge  
drops TODAY on @NTWRK at 2pm PST/ 5pm ET
LINK STICKER: ENTER THE DRAWING AND TUNE IN
Link: sabores-tv.com



NTWRK IG STORY - 05.31

COPY
Keep your drinks as fresh as your style with the
@topochicousa x @vandythepink fridge 
Dropping on NTWRK TODAY - 2pm PST/ 5pm ET!
LINK STICKER: ENTER THE DRAWING AND TUNE IN
Link: sabores-tv.com



NTWRK DEDICATED EMAIL - 02 - live 05.31.24
COPY
Subject: Have you heard about Topo Chico x Vandy the Pink?

Preview: The two brands have teamed up to create an epic merch collab you don’t want 
to miss

Header: Keep your drinks as fresh as your style with the limited edition Topo Chico x 
Vandy the Pink fridge.

BODY:
In honor of SaboresTV’s food episode, we at NTWRK are dropping a limited edition 
custom fridge, designed by none other than Vandy the Pink.

Introducing the Topo Chico Sabores x Vandy the Pink fridge featuring exclusive custom 
artwork. This vibrant yellow mini fridge combines the iconic style of Topo Chico with the 
unique artistic flair of Vandy the Pink. Perfect for any space and custom-made for 
Sabores, it offers powerful cooling capabilities to keep your Sabores cans chilled for 
easy convenience. Don’t sleep on this collab – it’s a must-have for fans of both brands 
and those who truly appreciate functional art. 

CTA: Enter the drawing in the NTWRK app now and tune in to the live episode Friday 
5.31 at 2pm PST/ 5pm ET to find out if you won!



COMPLEX IG FEED - 05.31

COPY
Art meets functionality with this limited edition 
@topochicousa x @vandythepink fridge, dropping LIVE on 
@NTWRK today. One lucky person will win this fridge, 
perfect for keeping your #TopoChicoSabores as fresh as 
your style 😎

Click the link in our story to enter the drawing now and 
tune in to the live episode at 2pm PST/ 5pm ET to find out 
if you won! 🔆⛱🍔 



OOH
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FLAVOR THAT SPARKLES
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DISCOVER A NEW WAY TO 
SPARKLING WATER

(DIGITAL KIOSK)
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Owned 
Digital

https://drive.google.com/drive/folders/1J2Vecm9TfcUwGGBBc0OA0Qs4-WjIFyrH?usp=drive_link
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Owned Digital:
Capturing Excitement 

and Aligning 
Multiple Campaigns



Owned Digital Overview
Approach:
The Owned Digital Approach was primarily focused on building and maintaining the 
momentum across both Sabores creative and it’s creative / merchandising partnerships. 
Additionally, the Owned Digital mindset included providing a cohesive, united approach 
to all Topo Chico promotions and campaigns running simultaneously.  

Execution:
Owned Digital built out a Teaser Page within the existing Topo site to garner 
enthusiasm and 1PD sign-ups leading to the release of the Complex Site. This was 
accomplished via an opt-in form and countdown timer prominently displayed on the 
landing page, as well as specific prize tiles throughout. 

Once Complex was live, Owned Digital continued to promote it via the bespoke 
SaboresTV Landing Page, which switched the focus from sign-ups to driving traffic 
directly to the Complex site.

CRM Support:
Owned Digital built the SaboresTV campaign into the overall Topo summer strategy, 
combining CRM efforts to highlight both SaboresTV creative and promotions as well the 
concurrent Sabores and Mixers sweepstakes. 

CRM support included specific SaboresTV content as well as combined SaboresTV + 
Sabores / Mixers features across Email and SMS channels. 




