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This document functions as a guide  
to help content managers, producers, 
copywriters, designers, and photographers 
maintain the established visual identity  
of Vacation Escapes across the site, social, 
collateral and all other brand touch points.

Note: This document contains referential materials 
and images that are for inspiration purposes only 
and cannot be copied. For internal use only. May 
contain uncleared third-party rights.



To evoke the joy of traveling & the sense of adventure
Mission  •  Value  •  Vision  •  Tone

Brand Strategy



To create exceptional travel 
experiences by offering 
relaxing, convenient, and 
enjoyable accommodations 
that make guests and their 
families feel at home.

Andia dolori doluptassit vent autem aut
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Our Mission
We are family oriented, experience focused while 
evoking a sense of  adventure to create those 
memorable experiences.



To create the ultimate travel 
experience by offering a  
curated selection of unique 
accommodations and  
desirable amenities in  
the most sought after  
destinations.

Andia dolori doluptassit vent autem aut
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Our Vision
The common thread between our highest-affinity 
customer profiles is family.

We have 2 core groups of customers Stable  
Families ($90K HHI with $3K-$5K Budget) and 
Affluent Families ($170K HHI with $5K+ Budget) 
While those represent a wide range of household 
incomes between the two groups, they find  
common ground by prioritizing resort travel, 
beaches and family fun.



Unique Accommodations
Spacious condo-style accommodations- many with kitchens, washers/dryers,  
and balconies- fit for the whole family.

Andia dolori doluptassit vent autem aut

6Vacation Escapes Brand Guide  |  Brand Strategy

Resort-Like Amenities
Pools, hot tubs, and proximity to desirable locations like beaches, ski slopes,  
or downtowns.

High-Demand Locations
Properties in popular vacation destinations.

Reliable Experience
Unlike vacation rentals, Vacation Escapes properties offer a consistent and  
dependable experience with on-premise support teams.

UVP’s
Vacation Escapes is a new travel planning and 
booking platform that highlights high-demand 
resorts in attractive locations that offer condo-style 
accommodations. These accommodations are 
different from traditional vacation rentals because 
they typically have more space, amenities like 
kitchens and washers/dryers, balconies, and re-
sort-like features such as pools, hot tubs, and prox-
imity to desirable locations. 

Here are some of the key benefits that Vacation 
Escapes offers:



Exceptional Customer Service
Exceptional customer service is at the heart of our mission, ensuring every traveler feels valued, heard, and satisfied with 
their experience. By consistently delivering outstanding service, we create lasting connections with  our customers, en-
couraging loyalty and positive word-of-mouth that drives our growth as a trusted travel brand.

Andia dolori doluptassit vent autem aut
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Integrity & Trust
Integrity and trust are fundamental to building a reputable brand that travelers can rely on. By maintaining transparen-
cy in our practices and fulfilling our promises, we establish a strong foundation of trust that encourages repeat business  
and fosters long-term relationships with our guests.

Best Price Guarantee
Offering a best price guarantee demonstrates our commitment to providing genuine value to our customers. This value 
assures travelers that they are getting the best possible deal when booking with us, reinforcing confidence in our brand 
and differentiating us from competitors in the crowded travel marketplace.

Innovation
Innovation is essential for staying competitive and meeting the ever-changing needs of modern travelers. By embracing 
new technologies and creative solutions, we enhance our services, streamline our operations, and offer unique experienc-
es that  make Vacation Escapes a preferred choice for travelers seeking something beyond the ordinary.

Community
Fostering a sense of community allows us to connect with travelers on a deeper level, creating a shared experience that 
extends beyond the booking process. By supporting local communities and engaging with our guests, we build a brand 
that travelers  feel proud to be a part of, driving loyalty and encouraging repeat visits.

Our Values
Our values reinforce our core mission and clearly 
communicate the value of what we do, and why  
we do it.



Informative Casual

Inspiring Serious

Confident Boring

Enthusiastic Matter-of-fact

Inviting Stuffy
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WE ARE WE ARE NOT

Tone of Voice
The overall tone of voice for the Vacation Escapes 
brand, based on the transcript, is likely to be:



Logos  •  Colors  •  Fonts

Brand Identity



Logo Overview
One of our most important branding assets is 
our logo. We use different versions of the logo  
for different purposes
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The Ultimate
Travel
Experience 



For consistency and integrity of the brand,  
always utilize the official logo files provided.  
Do not re-create or manually alter the logo.

Note
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Primary Logo
The Primary logo contains an illustrated landscape 
in the Vacation “v” shape. These are available  
in multiple color and  file formats. Our abstract  
monogram is inviting, simple and meaningful.  
Implied motion adds finesse to our V and creates  
a shorthand for our brand to use when space is 
limited. Our symbol is of equal importance as our 
logotype, however, as we establish our brand and 
seek to grow our recognition and equity, always 
ensure our name is present in the same context  
or nearby.
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For consistency and integrity of the brand,  
always utilize the official logo files provided.  
Do not re-create or manually alter the logo.

Note

Secondary Logo
The secondary logo is a selective-use logotype 
circling the “V” mark, making it ideal for collateral 
that has a busy background. This logo is to be used 
sparingly and only when the primary logo does  
not fit. The primary logo is the main identifier  
and should be used whenever possible. 
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For consistency and integrity of the brand,  
always utilize the official logo files provided.  
Do not re-create or manually alter the logo.

Note

Logo Mark
The Primary logo contains an illustrated landscape 
in the Vacation “v” shape. These are available in 
multiple color and  file formats. Our abstract  
monogram is inviting, simple and meaningful.  
Implied motion adds finesse to our V and creates  
a shorthand for our brand to use when space is 
limited. Our symbol is of equal importance as our 
logotype, however, as we establish our brand and 
seek to grow our recognition and equity, always 
ensure our name is present in the same context  
or nearby.



1" Tall/Wide

.5" Wide
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Logo Spacing
Safe Zone

The Vacation Escapes logo should always have 
enough space around it to set it apart from  
other copy and graphics. We call this area the Safe 
Zone and it should be equal to the height and 
width of our logo. Putting type, photos, borders, 
patterns or other elements in the Safe Zone is like 
hunting on posted land. Don’t be that person.

Minimum Sizing

We’re proud of our logo. So just like that trophy 
catch, we want to show it off. That means  
making sure it’s big enough to always be  
legible, regardless of medium. The logo should not 
be reproduced smaller than the minimum size 
shown here. This will ensure our brand  
identity always appears clean and clear. 



Do not change rearrange  
essential elements. 

Do not distort the logo.

Do not put the logo on a 
busy background.

Do not change the colors.

Do not obstruct the logo

Do not change the logo fonts.

Do not introduce new  
elements into the logo.

Do not rotate the logo.

Do not apply effects to the logo.

vacation
ESCAPES
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Incorrect Logo Usage
To ensure consistent presentation of the Vaca-
tion Escapes logo, do not alter, distort, recreate, or 
modify the logo in any form, including changes to 
its colors, proportions, or the introduction of new 
elements. Always use the logo exactly as provided 
to uphold brand consistency.
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Full Color

Greyscale

Dark Background

One Color

Logo Colors
There are (4) logo color options of the Vacation  
Escapes logo, full color, dark, greyscale, and  
single color. Be sure to use the proper logo  
for the right application. 

Greyscale and one color should only be used in 
printing when the full color logo won’t work.



Color Overview
One of our most important branding assets is 
 our logo. We use different versions of the logo  
for different purposes
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Pamper  
#529494

RGB  
82, 148, 148

CMYK  
70, 27, 41, 2

Fresh  
#94d1bf

RGB  
148, 209, 191

CMYK  
42, 1, 30, 0

Coral  
#f6978c

RGB  
246, 151, 140

CMYK  
0, 50, 37, 0

Peach  
#f8b3ae

RGB  
248, 179, 174

CMYK  
0, 36, 22, 0

Sunny 
#f1f3c4

RGB  
241, 243, 196

CMYK  
6, 0, 28, 0

Sea Blue  
#006096

RGB  
0, 96, 150

CMYK  
100, 62, 18, 3

Picton Blue  
#3eb4e4

RGB  
62, 180, 228

CMYK  
65, 10, 1, 0
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80% Tint

60% Tint

40% Tint

20% Tint

80% Tint 80% Tint 80% Tint 80% Tint 80% Tint 80% Tint

60% Tint 60% Tint 60% Tint 60% Tint 60% Tint 60% Tint

40% Tint 40% Tint 40% Tint 40% Tint 40% Tint 40% Tint

20% Tint 20% Tint 20% Tint 20% Tint 20% Tint 20% Tint

Color Palette
Inspired by landscapes near, far, above and  
below — our core colors represent all the shades  
of who we are as a brand. They help build brand 
recognition and let consumers know they are in 
the presence of a Vacation Escapes.



Typography OverviewVac
ESC

Our font embodies our brand personality and is a 
key asset in brand communications.
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CoconPro
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Montserrat
Font Weight

Font Weight

Font Weight

Font Weight

// Regular

// Regular

// Semi Bold

// Bold
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Typeface
Vacation Escapes has two approved serif fonts,  
CoconPro and Montserrat. CoconPro should  
be used for headlines on all Vacation Escapes 
materials. Montserrat contains three versions with 
bold being the primary version used for headlines. 
All body copy should be set in Montserrat regular. 

CoconPro should only be used for short, large 
headlines. Everything else should be in Montserrat.

For longer headlines, Montserrat Bold can be 

subsituted in place of CoconPro.



Optimal for large-scale displays, 
CoconPro is suited for headings.

Montserrat Bold is the go-to 
for clear headlines and titles, 
ensuring legibility and style.

Montserrat Semi Bold brings  
distinction as sub-headlines  
and emphasizes key points.

Montserrat Regular ensures  
clear legibility for body copy.

Find Your 
Escape Today.
Rum re serro to quost modi cusdae. 
Milit laccaerovid qui venihil imus dipis.

Tur atesedi untur atum volupta verum dolorat.

Rum re serro to quost modi cusdae. Henimilit laccaerovid qui 
venihil imus dipis diationsendiTore et quiae. Itas dolum repu-
dae porehendi denet litate coriae liamus quam as sitatius iur, 
et quam, ipsam, voluptaepuda sam explit, sitatur a cus volupta 
quiaspi cimporerro te et am, tectorehenes seque cus ut quas 
por alitati bla velit lacearum quo omnis ut repudit.

Cus none nostibu sandae eum accum quiam est, quisinihit et 
experit enis venis quisquiaecae debis eum volupta vellorum 
volliqui destrum ilitiis eosam et eati qui blatatur, volupti usandi 
coremquunt quat min pre non cus eossiti onestinvenet adit 
voluptatiam cumquas aspis estia nonsedigent
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Typography Usage
When styling text make sure copy is easy to read. 



Photography Overview
Our font embodies our brand personality and is a 
key asset in brand communications.
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Note

Lifestyle Photography
Lifestyle photography should be wide angled  
to feature the landscapes. The subjects in the  
photography should be a range of families and  
older couple. Lifestyle photography can incorporate 
the mixed illustration look.

These images are for representation only to show 
the look and feel of the property images. These 
specific images should never be used.
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Note

Property Photography
Property photography should be high quality  
images that best feature the resorts. These  
images should highlight different features the  
resorts offerwhile keeping in mind composition 
rules. Each image should have a clean, warm  
feel that matches the brands colors. Property  
photography can also incorporate the mixed  
illustration look.

These images are for representation only to show 
the look and feel of the property images. These 
specific images should never be used.



Illustration Overview
Our font embodies our brand personality and is a 
key asset in brand communications.
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Part of the landscape has been 
turned into an illustration to 
feature the location and property 
in a unique way.

When styling text make sure copy 
is easy to read.

Additional shapes can be pulled 
in to help body copy stand out.
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Note

Illustration Elements
Illustrations can be used to highlight different  
landscapes around Vacation Escapes properties. 
This treatment will not work for every photo and 
should only be applied to the landscape in  
the photos. 

This illustration element works best for print ads, 
paid ads, and on the website.



27Vacation Escapes Brand Guide  |  Graphics

Note

Landscape Icons
Our icons help feature the various landscapes  
Vacation Escapes offers. Such as mountains,  
beach, lake, desert, midwest and rivers. These  
icons should be used sparingly and only to help 
highlight different landscapes. 

The icons should never be on a busy background 
and sized correctly to be clearly visible. 

These icons work best on the website and as  
instagram highlight icons.
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Additional Icons
Our icons help feature the various landscapes  
Vacation Escapes offers. Such as mountains, beach, 
lake, desert, midwest and rivers. These icons should  
be used sparingly and only to help highlight  
different landscapes. 

The icons should never be on a busy background 
and sized correctly to be clearly visible. 
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Find Your Oasis
Everest, consectiisi blam, nis et reperib 
usdam, quis aut doluptam conserro 
que debis alignatur Ulleste ommo molo 
quodi secus solupta tusdand ipicietur, 
cor atectae roresse.
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Asset Links

Primary, Secondary and Logo Mark 
EPS | PNG | JPG

Typography Files 
CoconPro | Montserrat

Icons 
Landmark Icons | Additional Icons

Photography Images 
Lifestyle | Properties


