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THE OPPORTUNITY
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As plant-based meat consumption
became more mainstream with ‘“‘real’
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In order to get grocery stores excited to place these new deli
slices right next to their “real” meat counterparts, we refreshed

the packaging to go all-in on the meatiness of the product. To EASYTOOPEN - RESEALFORFRESHNESS - EASYTOOPEN - RESEALFORFRESHNESS - EASYTOOPEN
launch this new product, we created a campaign that celebrated
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TIKTOK & INSTAGRAM REEL VIDEOS

To raise awareness for this new product in key markets, we launched video content that
showcased these new plant-based deli slices in quirky, lifestyle-driven scenes - from quick
sandwich moments to shared charcuterie boards with friends.

FOOD COURT

3 TOFURKY // NEXT GEN DELI // CAMPAIGN CASE STUDY


https://vimeo.com/1030890515
https://vimeo.com/1030890418
https://vimeo.com/1030890755




DIGITAL & PRINT ADS

To drive sales momentum as the new deli slices hit shelves, we strategically

placed digital ads across key retailer websites and placed print ads in
publications favored by flexitarian consumers.
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SOCIAL CONTENT

To round out the campaign, we captured social-first content featuring everything from still
photos to stop-motion gifs, highlighting the benefits and differentiators of these new deli slices.







THE RESULTS

AWARENESS

Plant-Based
Meaty Results

By positioning Tofurky's Next Gen Deli Slices as a crave-
worthy option for flexitarians, we helped drive
significant business growth across retail and direct-to-
consumer channels.

With eye-catching packaging design and a full-funnel
creative campaign spanning strategic social, digital
advertising, and print media, we successfully expanded
Tofurky's reach beyond their traditional consumer base,
proving that plant-based can be super meaty - and
super successful.
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https://vimeo.com/1030890755
https://vimeo.com/1030890418
https://vimeo.com/1030890515

We partner with ambitious
food & beverage brands
to create mouth-watering
experiences that drive

business goals on and
off the shelf.
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