Quicken has been helping customers

N AT I O N A L T V lead confident financial lives for over
c A M PA I G N 40 years — they were fintech before

!.2! fintech was cool. For the national TV
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campaign launching their refreshed
. , brand, we partnered with Quicken to
\! 4 | 9 =% communicate a simple message
par ' | (Quicken helps you reach your money
goals) in unexpected ways
(unorthodox lawncare strategies and
R <P — L | a pony named Mr. Sparkles). With
| T Rgenn i quirky humor, the spots broke through
| e in the category Quicken pioneered.




