
Together with the Boston Beer Company, we developed a brand identity 
grounded in bold contradictions—playing up the duality between indulgent, 
sinful flavor and sinless reasons to believe. This notion came to life through a 
halo icon with devil horns, and by balancing custom fruit illustrations with 
the clean, black and white brand badge. We introduced a playful tone of 
voice with a dash of mischief that acted to round out Sinless Spirits’ shining, 
function-forward claims. A cocktail so indulgent, you’ll swear it’s a sin. 
 

 

 

 

 





A COCKTAIL 
SO INDULGENT, 
YOU’LL SWEAR 
IT’S A SIN.
Sinless Spirits™ serves 
up premium vodka and 
bold fruit flavors with 
zero sugar, zero carbs, 
and zero guilt.
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