
CHFA wanted a revised brand to tell a clearer, mission-driven story, filling in some 
of the gaps that its name had created for its primary audience. But its history—and 
passionate employee base—couldn’t be overlooked. As such, a balance between 
subtle storytelling, on-the-nose elements, and legacy brand cues had to be struck. 
The finished logo illustrates the organization’s focus on housing opportunities for 

residents of Connecticut.
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