
GENERATION POWER CT

SUMMARY

We were honored to partner with Operation Fuel on a transformative journey to 
reimagine and reposition the organization for the future. The result: a bold new 
identity—Generation Power—that reflects the organization's evolution and its powerful 
mission to advance energy equity, access, and advocacy across Connecticut.

The rebrand was designed to do more than update the name and visuals; it was 
created to empower clients, energize donors, and inspire stakeholders with a 
message that feels like a movement. "Generation Power" captures the spirit of 
collective action, forward momentum, and shared responsibility to ensure everyone 
has access to energy.

Our work unfolded in four phases—beginning with research and discovery through 
stakeholder interviews, focus groups, and surveys to inform the brand strategy. We 
then led the creation of a new name, logo, and brand identity, guided by collaborative 
feedback and testing. With the brand finalized, we executed a full website rebuild and 
designed essential marketing materials to reflect the new identity across digital and 
print channels. The engagement concluded with the development of a brand rollout 
strategy, stakeholder communications, promotional concepts, and a marketing and 
advertising plan to help Generation Power launch with impact and clarity.
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LOGO & BRAND GUIDE

BRAND GUIDE
2024

VISUAL IDENTITY
LOGOS  |  1

PRIMARY:

REVERSE:

WITH DESCRIPTOR WITHOUT DESCRIPTOR

SINGLE
COLOR:

GRAY
SCALE:

VISUAL IDENTITY
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SECONDARY
(VERTICAL):

REVERSE:

WITH DESCRIPTOR WITHOUT DESCRIPTOR

SINGLE
COLOR:

GRAY
SCALE:

LOGOMARK

WORDMARK

DESCRIPTOR

FULL LOGO
LOGO
ANATOMY:

ISOLATED
LOGOMARK:

The isolated logomark can be used as a design element, 
either in full-color, or one of the primary brand colors. 
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LOGOMARK RATIONALE:

The Generation Power CT logomark represents four key sectors of power
[solar - top left, wind - top right, water - bottom right, traditional/fossil - bottom left].

ISOLATED:

REVERSE:

SPECIAL USE
LOGOS:

VISUAL IDENTITY
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HORIZONTAL STACKED

HORIZONTAL VERSION A

HORIZONTAL VERSION B

When working with a vertically restricted space 
(such as a narrow horizontal or vertical banner) one 
of the special use logo orientations should be used. 

VERTICAL VERSION A
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WATERMARK:

The watermark can be used as a branding element along the edge of a document. 
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VISUAL IDENTITY
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The success of the brand depends on the Generation Power CT logo maintaining a consistent appearance in all 
communications. In order to preserve the integrity of the logo, the following examples illustrate how it should not be used:

Don’t swap the colors
of the logo elements

Don’t add strokes or
shadows to the logo

Don’t combine the full color logomark
with the single color wordmark

Don’t use non-brand colors
for the logo

Don’t place the logo on a background with
low contrast, always maintain legibility by

using the appropriate logo version

Don’t overlap the logo
with text or graphics

Gotham, Bold, #000e4cHeadline

FONT FAMILY:    Gotham

1.5pt wavy underline, #70c5f9

Gotham, Bold, #���

1.5pt straight underline, #39b54a

SUB-HEADLINE:
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. 

FONT USE SAMPLES:

Gotham, Bold, Uppercase #595959

Gotham, Book, #595959

Headline

When GOTHAM is not available, the Google font MONTSERRAT 
should be used, if not available the system font ARIAL should 
be used in place.

VISUAL IDENTITY
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PRIMARY:

SECONDARY:

PANTONE 2768 

CMYK
100, 97, 31, 45

RGB
0, 14, 76

#000e4c

PANTONE 305

CMYK
49, 8, 0, 0

RGB
112, 197, 249

#70c5f9

PANTONE 7738

CMYK
75, 0, 100, 0

RGB
57, 181, 74

#39b54a

PANTONE 7404

CMYK
7, 14, 81, 0

RGB
239, 208, 80

#efd050

PANTONE COOL GRAY 1

CMYK
10, 7, 8, 0

RGB
226, 226, 226

#e2e2e2

PANTONE 445 

CMYK
63, 55, 54, 28

RGB
89, 89, 89

#595959
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EMAIL SIGNATURE:

First Last
Title
Phone: (xxx) xxx-xxxx
name@gpct.org

: Arial Bold, Color: #000e4c - 11 pt
: Arial Bold, Color: #595959 - 10 pt
: Arial, Color: #595959 - 10 pt
: Arial, Color: #595959 - 10 pt

: Logo - approx. 200px wide
  [hyperlink to generationpowerct.org]

BUSINESS CARD TEMPLATE:

3.5”

2”

VISUAL IDENTITY
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Title
Phone: (XXX) XXX-XXXX
Name@gpct.org

First
LAST NAME

www.generationpowerct.org

Formerly OPERATION FUEL
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