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The one claiming
its territory at the
top of the dairy aisle.



. CAMPAIGN OVERVIEW
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The One With The Elk On It

We've been a proud challenger brand since 1911, and
our elk has been the steadfast symbol of our brand
and our personality all that time. Let’s lean into it as
a reminder of who we are and how to find us. If you
want great butter from a brand that knows how to
make it, look for the one with the elk on it.
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Key Insight:

Land O'Lakes brand takes up so much share
of voice and with packaging similarities, even
people buying Challenge don't always realize
they are buying Challenge until you remind
them, “It's the one with the Elk on it.”

Idea:

Lean on the one most noticeable difference
between us and Land O’Lakes—and our
symbol of the enduring hard work that
goes into every package of Challenge.



MESSAGING
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Copy should ladder-up-to/reinforce these proof points: Our Voice Is:
UNDERDOG MENTALITY Unapologetically butter obsessed
Since 1911, Challenge Butter’'s name and mascot
represent challenging the establishment with a + Born from a “small dairy” challenger mentality

product of undeniable quality.

+ An authority in quality ingredients and butter-makRing

MAJESTIC ROOTS

Known as the “king of the forest”, the elk is a symbol + Happy to be here! (Butter is joy)
of tradition, pride, and excellence.

SINGULAR VISION

Challenge Butter makes one thing—butter. Unlike
others in the category, we celebrate our obsessive focus.

LONGEVITY

Practice makes perfect, and Challenge Butter has
been churning high-quality butter for over 113 years.
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The one with its antlers held high,
and butter standards held higher.

Campaign brand voice:
+ Seasoned pro, not ‘out of touch’
+ Feisty, not snarky
+ Confident, not braggadocious
+ Lighthearted, not nonchalant




. SAMPLE MESSAGING
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“THE ONE” CONVENTION DO’'S & DON'TS

BRAND/HERO PRODUCT:

The one with its antlers held high, and butter standards held higher + DO use “The one” convention in headlines
The one that's king of the forest and the potluck
The one for secret recipes + DO switch from “The one” to “The ones”

The one that bakes and takes the cake
The one for winning bake-offs

The one you use to make grandma’s famous brownies , Y et Y
The one that undoubtedly unmatched + DON'T use “who” with “The one

(use “that's” instead)

when applicable (e.g. butter cubes)

HOLIDAY-FOCUS:

The one bringing home the holidays

The one for having seconds—and thirds

The one that elevates the spread

The one that's making and baking spirits bright
The one you stockpile before the holidays
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COPY CONSIDERATIONS

Writing for The Elk (video & Radio)

As a rule, the campaign voice is coming from the brand.
Headline executions should not sound like they are coming
from the elk. In cases where the elk is anthropomorphized
(video, radio), his tone personifies “King of the Forest”"—
dignified, majestic, proud, and striking. Avoid having the
elk take ownership of the butter, i.e. “my butter”



VIDEO SCRIPT/STORYBOARD

The Elk in the Dairy Aisle - Intro | :30 The one witp
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Open on an extreme close up of the elk. He starts talking in th it
an accent with some ‘tude. The shot then slowly zooms back until
we see the dairy aisle. One shot only.
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ELK: Hello there. ELK: After 113 years in the dairy aisle, ELK: Fads may come and go. ELK: But the commitment to
I've seen it all. quality-crafted butter endures.

ELK: And even though you may not have ELK: Standing with antlers held high, ELK: So get to know me. Because I'm not ELK: Shop like a butter lover.
noticed me before, you will now. and butter standards held higher. going anywhere. Look for the one with the elk on it.
Person walks up and picks up the box Person walks away and continues

of Challenge, puts it in their cart. shopping.
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https://docs.google.com/file/d/1M3I3PfbZ6yWduBVJInvNtQPeXwgY_PfV/preview
https://docs.google.com/file/d/1M3I3PfbZ6yWduBVJInvNtQPeXwgY_PfV/preview

VIDEO SCRIPT/STORYBOARD

The Elk in the Dairy Aisle - Intro | :15 The one witp

e elkon j;
Open on an extreme close up of the elk. He starts talking in th it
an accent with some ‘tude. The shot then slowly zooms back until
we see the dairy aisle. One shot only.

ELK: Hello there. ELK: After 113 years in the dairy aisle, ELK: Standing with antlers held high, ELK: Shop like a butter lover.
I've seen it all. and butter standards held higher. Look for the one with the elk on it.

Person walks away and continues

Person walks up and picks up the box shopping.

of Challenge, puts it in their cart.



VIDEO (Link)
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The Elk in the Dairy Aisle - Intro | :15
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https://docs.google.com/file/d/1ZI7t5gC2eCjdYlmEZkdcg79-qxaepll0/preview
https://docs.google.com/file/d/1ZI7t5gC2eCjdYlmEZkdcg79-qxaepll0/preview

. RADIO SCRIPT
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Nature Sounds | :30 | Streaming Audio

SFX: Nature sounds and elk snorting/sniffing

Narrator: (in a hushed, calming accent reminiscent of wildlife documentary)

Behold, the mighty elk.

Symbol of Challenge Butter in all his splendor and glory.

Head held high—butter standards even higher.

Fearing no competition and proudly standing his ground as he's
done since 1911.

Listen for the bugle. The unmistakable sound that implores all
butter lovers to heed the call and choose quality, crafted butter
with no substitutes.

Challenge Butter-

LOOK FOR THE ONE WITH THE ELK ON IT

SFX:  Signature Elk Bugle/Sonic logo
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RADIO (Link)

Nature Sounds | :30 | Streaming Audio

https://drive.google.com/file/d/10jYVZ1ke5zxp

jvb]KDffxHtbtly8qfkt/view?usp=sharing



https://drive.google.com/file/d/1ojYVZ1ke5zxpjvbJKDffxHtbtJy8qfkt/view?usp=sharing
https://drive.google.com/file/d/1ojYVZ1ke5zxpjvbJKDffxHtbtJy8qfkt/view?usp=sharing

1The one witp
she elkon j¢

SONIC LOGO (Link)

https://drive.google.com/file/d/1]a1zI1z68DrW
mAo0a8wAWIiAR1 KBGB27mV/view?usp=drive |

ink


https://drive.google.com/file/d/1Ja1zIz68DrWmAoa8wAWiAR1_KBGB27mV/view?usp=drive_link
https://drive.google.com/file/d/1Ja1zIz68DrWmAoa8wAWiAR1_KBGB27mV/view?usp=drive_link
https://drive.google.com/file/d/1Ja1zIz68DrWmAoa8wAWiAR1_KBGB27mV/view?usp=drive_link
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The following Brand Colors are utilized across campaign materials.

LIGHT YELLOW YELLOW LIGHT BLUE
CMYK00250 CMYK 111650 CMYK 597970 CMYK 21100 92 15 CMYK25000
RGB 255 252 204 RGB 254 221117 RGB 227 43 42 RGB 172 30 41 RGB 185 229 251

HEXit fffbcc HEX# fedd75 HEX# e32b2a HEX# ac1e29 HEXi#t b9e5fb




. TYPOGRAPHY
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The one WEth Size: 48pt Leading: 96pt

Headline . .“S antlers Size: 100pt Leading: 115pt
The one with neld high, - -

®
the elk on It a“d b“tter Standards Size: 40pt Leading: 64pt
Font: Fira Sans (Black) “e‘d hlghe r Size: 68pt Leading: 80pt

Size: 100pt
e Font: Fira Sans (Black)
Baseline Arch: 30°
Font: Fira Sans (Black) The one with
Logo Lockup ®  Size: 24pt -‘ ‘s antl e rs
<he one With Leading: 27.6pt

‘he elk on it Baseline Arch: 30° “e‘d h'gh Bounding Box Angle: 12°

and butter standargs Note: adjust Tracking as

“e‘d h'gher necessary to align w/sides

Fonts available through Google Fonts
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Elk Illustration Elk Illustration + Logo



m GRAPHICS
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Sonic Logo Animation Elk Illustration + Brand Banner


https://docs.google.com/file/d/1cX9gcQC-usnXKCvBBRq4q0Vfq-lQ9nvf/preview

IMAGERY (Concept - License Needed Upon Approval)
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Together with the heroic elk illustration, the following stock
examples can be composited together to create the
Outdoor Scenes that are utilized across the campaign.

PURCHASED

iStock

oy Credit: CHAIWATPHOTO!

1203439059

Adobe Stock | #915121405



. IMAGERY (Concept - License Needed Upon Approval)
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The following images highlight the photographic style utilized for the campaign'’s

Tabletop Scenes—with particular emphasis given to baking and rustic wood textures.

—
\

The top row of
stock imagery
can be utilized
for full bleed
backgrounds.

The bottom row
of stock imagery
can be composited
together to create
table top scenes.
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Products

DESIGN EXAMPLES (Website Hero)

The following Hero Image Comps show the Brand Elements for use on the homepage.

Recipes Techniques Our Story Where to Buy Q

Butter that stands
above the rest since 1911.

Desktop

:

nbo

THE ONE WiTH

THEELKON T

Mobile



DESIGN EXAMPLES (Display Banners)
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The following Display
Banners show brand

elements in layout.
The

butter
with the
elkon it

with the
elkon it

FIND CHALLENGE

FIND CHALLENGE

FIND CHALLENGE
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The following Display
Banners show brand
elements in layout.

DESIGN EXAMPLES (Display Banners)

The one that’s
undoubtedly
unmatched

. i e ‘
o A3

The one that’s
undoubtedly
unmatched

The one that’s
undoubtedly
unmatched

e The one that’s un-
G
%‘i‘; doubtedly unmatched

e

The one that's
undoubtedly
unmatched




. DESIGN EXAMPLES (Display Banners)
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A, e one wy
The one serving 3 oy A Decikonit

superlor flaVOI' . ';7 "N Finp cuaLLence
The one servin, [:
superior flavog doteninod

b Y Theoneserving (oo
The foIIowing DiSplay | i *=]" superior flavor
Banners show brand The one The one Setving

elements in layout. serving S“Perlol' 4

superior
NOTE: Please use Campaign f‘avor f‘avor

Tagline and Elk Illustration | : | The one serving
when space allows. k e : 2 superior
‘ g5 " flavor

=7 he one wiy
FIND CHALLENGE Ly heelkon j¢
A7AN
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. >

=) FIND CHALLENGE \ | The one Wiy
"\ | FIND CHALLENGE L the elkon j¢
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Logos:

+ Challenge Logo

+ Campaign Lockup

LINKS & RESOURCES

Design Files:

+ ElR Illustration

+ Evergreen Assets &
WorRing Files

Imagery:

+ Stock Photography

+ Evergreen Photography
Selects

Fonts:

+ Fira Sans


https://drakecooper.box.com/s/9mz5pzfiwayng3wdvxbte5jj1zb02kms
https://drakecooper.box.com/s/wu9s85cht9uje59t8zq9y7q9rz950oeg
https://drakecooper.box.com/s/zms72rn0zjdyhhu7x0r4yb8u4pmni6dg
https://drakecooper.box.com/s/sp4z6n2hz0gpme0k5ylmgbe4iks1ti5u
https://drakecooper.box.com/s/sp4z6n2hz0gpme0k5ylmgbe4iks1ti5u
https://drakecooper.box.com/s/rxy03cg2xflh8v7tfpesb0bh7a9z76e9
https://drakecooper.box.com/s/ar4keveg8a9sj2q8q3ovtotjh27bry5o
https://drakecooper.box.com/s/ar4keveg8a9sj2q8q3ovtotjh27bry5o
https://fonts.google.com/?query=fira+sans

HOLIDAY
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SOCIAL STATIC

The following examples were created using images from the Holiday Photoshoot.

5 T.‘:;'ie ‘;“e by The one thag
ringing avin
home second§ elevates

the holidays —andthirds the spread

Vo

& .~ ‘*“w:,‘i” - e, ‘ B e, : ‘
Y 7 F 4 |
E. ) 4 ‘“\# one wig, S iy he one wigp he one wigy
SALTED S Treg dT elkon it LTED BUTTER T elkon it ] dT elk on it
\



LINKS & RESOURCES
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Imagery: Final Files:

+ Holiday Photoshoot + Campaign WorRing Files

+ Final Assets



https://drakecooper.box.com/s/0t6oxoabzmyicq2my9wvfhmlv51ld913
https://drakecooper.box.com/s/b1jp20yrlo6i2b896klc287m38mmaclo
https://drakecooper.box.com/s/ck7xej0a8vcet4ythkh2oiu40impppf3

PRODUCT GUIDES

2025 Campaign Guide
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SPREADABLES
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SPREADABLE

.memee | BUTTER WITH | sea
o OLIVE OIL "

Olive Oil

SPREADABLES - FEATURED PRODUCTS

BUTTER
WITH PURE
AVOCADO OIL

Avocado Oil

LFARMER |
OWNED

S READABLE
LACTOSE FREE

BUTTER WITH
CANOLAOIL

TETHT
i)

SEA
SALTED

Lactose Free



SPREADABLES - GRAPHIC ELEMENTS
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Products Wood Background Texture
Headline
Lactose Free Banner
The one that
spreads LACTOSE FREE
perfection
Tagline
The one that
spreads perfection <he one wity

the ellcon jg




. SOCIAL STATIC
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The following examples were created using elements from the Spreadable Photoshoot.

=

A the one witp < A the one witp : A ' the one witp
" tneelkon \ { " meelkon ¢ " meelkon ¢




SPREADABLES LINKS & RESOURCES
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Imagery: Final Design Files:

+ Photoshoot Selects + Campaign WorRing Files

+ Final Assets



https://drakecooper.box.com/s/1nxa3y6if6uszxnc1wql375aiwxt93cj
https://drakecooper.box.com/s/b95c9a65wq8ksrzj9aqclhkz68d3ag1q
https://drakecooper.box.com/s/yenv4v9cp3agycnbqphzdvwxy645nohi

DDDDDDDDDDDD
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* Upon Approval

UNSALTED BUTTER | IWL 16 11 454

SALTED BUTTER | MWl i6e b ésg

Hero Image - Salted Hero Image - Combo



GRAPHIC ELEMENTS
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Products
Headline
“New” Graphic
The ones that are
perfectly NW!
portioned
Subhead
The ones that are P
5 Individually
perfectly portioned wrapped 4 thsp

butter cubes
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Cubes- Intro | :30



http://www.youtube.com/watch?v=BAlHAqLqIms

m VIDEO (Link)
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Cubes- Intro | :15



https://docs.google.com/file/d/1A0XR9DHljdufYS1yjeI7VjO7uYXxmC2Z/preview
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Campaign Notes:
+ Always include "new" qualifier

* Showcase butter cube(s)
when possible

* A use case example is ideal
when space allows (e.g. butter
being added to pan, etc.)

» Do not use "better butter"
in any campaign materials

The ones that are
perfectly
portioned

Individually
wrapped & tbsp
butter cubes

FIND CHALLENGE

CAMPAIGN EXAMPLES (Display)

The ones that are
perfectly
pOI'tIO ned

The ones that are

perfectly
portioned

Individually

wrapped 4 tbsp -

butter cubes -
FIND CHALLENGE

Individually

g N@u’! wrapped & thsp
By e

The ones that are
perfectly portioned

|
WO o
Exle

The ones that are

‘L“J‘
pertecty poroned N

m

The ones that are e
perfectly -
portloned Tt botac ot

FIND CHALLENGE
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Campaign Notes:
* Always include "new" qualifier

» Showcase butter cube(s)
when possible

* A use case example is ideal
when space allows (e.g. butter
being added to pan, etc.)

» Do not use "better butter"
in any campaign materials

BEHOLD

CAMPAIGN EXAMPLES (Social)

onenti
F":‘;sier but;"y
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Key Visual:

+ WorkRing Files

LINKS & RESOURCES

Imagery:

+ Photoshoot Selects

Final Design Files:

+ Campaign WorRing Files

+ Final Assets


https://drakecooper.box.com/s/w7jdjg3guhv7qte8k4qepyrtaso6c40b
https://drakecooper.box.com/s/vqnjyco3c1qpsxzlcfp4sd3b0uqitql5
https://drakecooper.box.com/s/3mirhjhfsggio9dtreg7me3itv52y9cy
https://drakecooper.box.com/s/m5nznpyfu8p9i4dpzdak5woypgth9viq
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Let’s get churning!





