


in more ways

than one

because people

love pizza

Molte Pizze, a concept by the owners of 
Wayback Burgers and Hubspoke Kitchen, 
started with a simple truth: people love  
pizza in more ways than one.



With three distinct styles of pizza, the brand 
needed a strategy-backed identity that 
celebrated variety without complication. 



From an Italian-inspired wordmark (Molte 
meaning “many”) to custom shapes derived 
from each pie’s slice geometry, every element 
of the system reinforces that idea: many 
pizzas, one cohesive brand. 



These three simple shapes became the 
foundation for the entire graphic system. 

We created patterns by multiplying those 
shapes into bold, condensed compositions 
that flex across brand materials. Each shape 
also functions independently as a style badge, 
descriptor label, or content container, bringing 
simplicity and functionality to the forefront  
of the brand.



A punchy, unexpected color palette brings  
a playfulness that is balanced by structured 
layout and a supporting script mark that feels 
familiar and warm. A supporting neon-inspired 
typeface nods to the glow of classic local 
pizza joints. 



The result is a bold and versatile visual identity 
strong enough to stand on its own, and 
scalable enough to support future expansion.





THIN. CRISPY. LIGHTWEIGHT.

DOUGHY. CLASSIC. FOLDABLE.

RECTANGULAR. THICK. CRUNCHY.

Coming Soon!
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How it Began

it started with a simple truth:

people love 
pizza in more 

ways than one
After years of hopping between foldable New 

York slices, crunchy Detroit squares, and crispy 
Tavern-style pies, we wondered why choosing 

great pizza always meant choosing just one style.

Read more


