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THE MARK

The Lyman Allyn logo is composed of two parts: the 
icon and the wordmark. 

The icon is comprised of three shapes that come 
together to form an abstracted representation of 
the iconic column structure and the three notable 
circular medallions on the facade of the Lyman 
Allyn building.

The clean, rigid lines of the three rectangles reflect 
a solid and long-standing man-made structure — 
while setting the wordmark in a bold title case font 
reflects the brand's history and impact in the New 
London community. 
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SUB BRAND HIERARCHY

When creating sub branding of Lyman Allyn, an 
additional logo mark is required in addition to 
a new wordmark accompanying it to the right. 
Here are the standards for creating the sub 
brands below:

The parent brand is used:

•	 When messaging is general and about 
campus services and programs.

The sub brand is used:

•	 When messaging is specific and about a 
particular set of services and programs that 
speak to only that sub brand.
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THE MARK

The Lyman Allyn Park logo is composed of  
two parts: the icon and the wordmark. 

The icon is comprised of shapes that come 
together to form an abstracted representation of 
nature, with the column-inspired lines now curved 
to form grass and the once symbolic circles now 
take the form of flowers or pollen.

The curved organic lines of the three rectangles 
reflect a space made by natural formation — while 
setting the wordmark in a bold title case font 
echoes the brand's history and parent brand's long-
standing impact. 
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